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United States Lifesaving Association Mission Statement
www.usla.org 866-FOR-USLA (367-8752)

We are America’s nonprofit, professional association of beach lifeguards and open water
rescuers. USLA works to reduce the incidence of death and injury in the aquatic environment
through public education, national lifeguard standards, training programs, promotion of high
levels of lifeguard readiness, and other means. All correspondence other than for the magazine
should be sent to: USLA Corporate Office, P.O. Box 366, Huntington Beach, CA 92648 or
president@usla.org.

American Lifeguard Magazine™
American Lifeguard Magazine™ is published and distributed to every paid member of the USLA
as a provision of their membership. If you wish to publish an article or submit a letter to the
Editor, address all submissions to: alm@usla.org. Entire contents protected by the USLA. All
rights reserved. No part of this publication may be reproduced, stored in a retrieval system, or
transmitted in any form by any means - electronic, mechanical, photocopying, or otherwise -
without the prior consent of ALM. Unsolicited materials, including all photographs, are submitted
at the sender’s risk and ALM accepts no responsibility. The opinions expressed are strictly those of
the contributors and do not necessarily reflect the views of ALM or the USLA.

ALM Advertising Information
The USLA manages the American Lifeguard Magazine™ and publishes it tri-annually with
mailing deadlines: Fall-November 1, Winter-Feb. 1 and Summer-June 1. The 36-page color
publication, now archived on our website, is mailed directly to our 12,000 members comprised
of ocean lifeguards, administrators, competitors, junior guards and alumni. It showcases the
lifesaving profession and juniors by targeting a variety of public safety topics including training
and standards, competitions, certification and educational programs. Promote your products
and services by delivering your message directly to the lifesaving professionals and managers
who are responsible for purchasing products for their agencies and individual needs. Below are
the ALM ad rates:

Ad Size Only One Issue Three Issues
Half Page $300 $810 ($270 each)
Full Page $500 $1350 ($450 each)
Inside Cover $600 $1620 ($540 each)
Back Cover $750 $2025 ($675 each)

Address all advertising inquiries to the Editor at: alm@usla.org.

Editor’s Note: If your photo is used on the cover of ALM, the USLA will send you a check for
$100.00. Please email your photos to the Editor at alm@usla.org. All photos should be in the
highest resolution possible with a brief description.
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P RES IDENT ’ S MESSAGE
B. Chris Brewster, San Diego, CA

We formed a partnership with the American Red Cross and the
YMCA of the USA to address common areas of interest and to con-
duct a review of lifeguard standards.

We leveraged that partnership to develop Water Safety USA – a
new organization comprising the leading aquatic safety drowning
prevention organizations in the USA. The USLA is a founding
member of Water Safety USA and an active participant, helping lead
the conversation about aquatic safety.

Our public education offerings have broadened dramatically. We
offer videos, brochures, and even games to promote water safety and
lifeguard professionalism. We’ve issued Medals of Valor and Heroic
Act awards to professionals and good Samaritans alike. Our public
education efforts help greatly to reduce death and injury in the
aquatic environment.

We edited and published a new version of the USLA training man-
ual, created training videos, and added educational material to our
website. We are now on the verge of further updates to include
instructor guides, refreshed information, and Internet-based training
methods. Our publication has become the “bible” of beach lifeguard-
ing in the USA.

We expanded our Junior Lifeguard membership category to enor-
mous success. Today, there are more junior lifeguard members than
regular lifeguard members in the USLA. They benefit enormously by
the opportunity to keep abreast of the latest in lifesaving. We bene-
fit by their support and a pipeline of future leaders.

We’ve become a major, national nonprofit organization with solid
management. In 2002, just before I took office, our Treasurer lament-
ed that we had a, “rather bleak financial picture.” He reported that
sponsorship had “dried up,” and we were relying for most of our
income on membership. Things have changed dramatically.

Our annual income has more than doubled since 2002, and we
have healthy reserves. We created the United States Lifesaving

Foundation as an endowment for the USLA. Funded by donors, it
makes annual payments from interest on investments to the USLA
and will do so in perpetuity. We encourage all who have benefitted
from lifesaving to contribute to the USLF and thus ensure the future
of the USLA.

Where has the primary financial growth come from? Many people
assume it’s membership dues, but it’s not.

In 2014, after expenses, the greatest source of income to the
national body was sponsorship and licensing. What was once a pit-
tance has become a financial foundation. How did we do that? We
strengthened our brand by adding to legal protections for the USLA
crossed oars and Lifeguards for Life® logos. We worked hard to solic-
it sponsors and to ensure they received everything we promised and
more. Now we benefit from their financial support, and they benefit
by being affiliated with the USLA. More to come, for sure, if we fol-
low the path that has been blazed.

A major contributor to our income now comes from leveraging the
value of lifeguard competition. We know that competition is pas-
sionately engaged by a portion of our membership, while of little or
no interest to others. That’s fine. A major goal of the USLA has
always been to use competition both to attract sponsors and to dis-
seminate our lifesaving message to the general public, as well as to
satisfy the interests of those who love it. In 2014 our National
Lifeguard Championships brought in over $125,000 in gross income
and were televised nationwide. Competition now pays its own way
and more, helping fund everything from public education to heroic
acts recognition.

The USLA National Team, with funding assistance from income
generated by the Nationals, has represented the USA at every
World Championship. We’ve also created a new and vibrant Youth
National Team. The teams are growing this year with new goals and
strategies.

There is no more noble profession than that of the beach lifeguard. That is my premise.

Twelve years ago, when I was first elected president of the United States Lifesaving
Association, my goals included promoting the lifeguard profession, raising the profile of the
USLA, and ensuring our long-term viability. It was a time when we were less known and
less respected than we are today. It was also a time when unity sometimes took a back seat
to regionalism among our membership. It was a time when funding was ever uncertain.

So what’s happened over those twelve years?

The USLA Lifeguard Agency Certification Program has risen to become the national
standard for beach lifeguard agencies in the USA. Today, over 125 lifeguard agencies are
certified to this standard, helping ensure a minimum level of training, skills, and equip-
ment nationwide. We are on the verge of offering course completion cards for lifeguards
trained in these programs. Certification has made a huge difference.

We formed a partnership with the National Oceanic and Atmospheric Administration’s
National Weather Service (NWS) and Sea Grant to educate the public about rip cur-
rents. It has included a wide variety of educational efforts that have brought an understand-
ing of rip currents to the general public. Our relationship continues today with ongoing
projects to continue our success. Many NWS offices now recommend that people swim
near a lifeguard as a standard beach advisory. There’s more to come.
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We retained an Executive Director, which has allowed for an
increased focus on the growing business that is the USLA. Expect
this to pay dividends that will allow us to further professionalize our
organization.

We created a phone system to allow anyone to telephone any mem-
ber of our leadership through a single number. It’s hard to believe,
but before, we had no published phone number. Now the news media
calls us for quotes on breaking news, members call for help and guid-
ance, government bodies call for advice, and we’re here to make sure
the voice of professional lifeguards is heard. Not surprising then that
we’re regularly quoted nationally and internationally by the news
media promoting the profession of lifesaving. This often has a bene-
ficial impact on enhancing lifeguard protection or ensuring that areas
lacking adequate safety protection do not go unnoticed.

We updated our website to allow for a rich diversity of information
to be exchanged. That allowed us to offer online membership signup
and event registration with immediate satisfaction. There are more
changes to come in the very near future.

We’ve expanded our international leadership. I serve as President of
the Americas Region of the International Life Saving Federation
(ILS) and USLA Vice-President Peter Davis serves as Secretary
General. In this way we’ve helped develop lifesaving throughout the
Western Hemisphere, supporting many new efforts that have blos-
somed into self-sustaining lifeguard organizations.

Here at home, we’ve worked to develop lifesaving in parts of the
U.S. lacking adequate (or any) lifeguard coverage. Teams of USLA
officials have visited various trouble spots, issued extensive reports,
and had a profoundly beneficial impact in a number of instances
which have saved untold lives.

In our 50th anniversary year (2014), we completed the national
footprint of the USLA by welcoming New England as our ninth
and final operating region. They’re already moving forward in sever-
al key areas to solidify their regional leadership position.

American Lifeguard Magazine has continually improved and come
to reliably meet deadlines for publication upon which our members

can rely. Between those publications, we’ve added EBlasts to inform
our members of the latest news impacting the USLA and lifeguarding.

Now we are embarking on a process to set our strategic priorities for
the future, in large part by soliciting your input. More than 200 of
you responded to our request for input. It’s allowing us to decide what
areas need the greatest focus to ensure that we direct our resources to
areas most crucial to our members and the future of the USLA.

Most importantly, all this time we have focused like a laser on pro-
moting the professional lifeguard. Here in the USA, lifeguarding
has advanced beyond every other country of the world. We provide
an array of services beyond compare and critical public safety to our
communities. The USLA’s role, perhaps above all, is to promote the
profession. We are doing everything possible to advance lifeguarding.

Recently, I was greatly inspired when reading a letter from Cathy
VonWald, President of the Northwest Region. In discussing her
region’s decision to support the USLA’s branding efforts, she wrote,
“Based on our regional discussion, there was unanimous agreement
that the National organization is headed in the right direction work-
ing to develop a strategic plan that is likely to include the goal of
improving the overall branding of the USLA. We are excited that
the national organization continues to identify and implement
important strategies to further its mission.”

All of this and more have come from a continual emphasis on an “all
for one and one for all” approach. Not surprisingly, we are strongest
when we act in concert. Every major achievement mentioned here is
a product of work by innumerable, dedicated volunteers who have
labored at no cost to the USLA because they believe so fervently in
our mission. None of the advances we’ve made would have been
achieved without them.

I have been honored to serve as President of the United States
Lifesaving Association these twelve years. It has been enormously
time consuming and at times a great challenge. I hope, however, we
have all learned that rowing in the same direction gets us to our goals
faster. The future of the USLA is bright. The state of professional
lifeguarding is strong. We are in a better place and there is much
more to come. Thank you for your support!

The USLA has arranged for deep discounts and special deals with leading companies that offer products of value to USLA members. Visit
the USLA Home page (at the bottom) or the USLA Store, at: www.usla.org/store

Example discounts available to you:

- 25–50% off Hobie polarized sunglasses (including special deals on prescription sunglasses)

- $30 off DaFin swim fins

- Special discounts on Ford automobiles.

As well, lifeguards, chapters, and regions can purchase clothing and other items with the USLA logo
embroidered on them at Uniserv GuardGear. And you can purchase rings with the USLA logo from Jostens.

The USLA is committed to helping lifeguards get the best equipment at the best prices. Don't
forget to sign up for your membership today through your chapter or at: www.usla.org
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ALM EDITOR PROUDLY SERVED USLA FOR 17 YEARS
Michael S. Bartlett, Huntington Beach, CA

It is with a heavy heart that I sadly inform you that after
more than 17 years of dedicated service to the United
States Lifesaving Association, I will not be renewing my
contract as the ALM Editor. My passion for lifesaving
has been unwavering over the years and my enthusiasm
to promote our lifesaving efforts has been tireless. I truly
wish I could continue serving but must step aside at this
time in my life.

Serving as your national magazine editor since 1999 has
been an amazing opportunity for me over the years. I
recall Tim Gallagher of Avon-by-the-Sea, NJ, who
served as the previous editor for nearly a decade for most
of the 1990s, taking me under his wings and made my
transition to the new role an easy one. I'm grateful for
his assistance in providing me with the guidance and
direction to keep the national interests more important
than regional ones. I am deeply grateful for the USLA
Board of Directors and then USLA President Don Rohr,
of LA County, CA, for their confidence in me to repre-

sent all of the regions and the greater good of the mem-

bership as a whole. For those who were there, my main

goals were to 1- Represent all of the regions, 2- Commit

to deadlines, 3- Increase focus on the lifeguard profes-

sional and add Junior Guard content, 4- Add color

pages to target advertisers, and 5- Make the magazine

pay for itself. And I'm very proud to say that we accom-

plished all of these goals together!

I have also enjoyed the many challenges we faced along

the way, and there have been quite a few believe me.

When a new Editor is chosen by the USLA I look for-

ward to collaborating to ensure a smooth transition in

the publication's management. Working with the many

professional volunteers behind the scenes in the USLA

who have made the national organization so great today,

has been an absolute joy for me. I truly cherish the

friends I made along the way and hope to maintain

these relationships that we've fostered over the years.
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Most importantly, I have been truly humbled by the
many dedicated men and women volunteers who helped
me along the way to make the national magazine the
best it can be! Please allow me to give special recogni-
tion in the ALM's production.

I want to personally give recognition to our longtime
ALM Staff Writers Phil Rogers, Bob Burnside, Bob
Dillon, Rick Gould, Reenie Boyer, Peter Davis, Rick
Gould, Jim McCrady, Jerry Falconer, Ed Zebrowski,
Ralph Goto, Tom Gill, Nan Kappeler, Peter Hartsock,
Joe Pecoraro, USLA Treas. Rob Williams and USLA
President B. Chris Brewster. Also, I want to give recog-
nition to our ALM Staff Photographers Jo Wagenhals,
Bill Richardson, Joel Gitelson, Bob Moore and Andy
Healy who have all contributed their time and digital
photos over the years. I have met so many friends in the
advertising community along the way that I can't begin
to list them but do want to thank their companies:
Hobie, Marine Rescue Products, Da Fin, Xcel Wetsuits,
Surftech, High Surf Accessories, C4 Waterman,
Dolphin Race Boards, Jobbeedu, Pearson Surfcraft,
Maui Rippers and Makai Rescue to name a few of our
most loyal supporters! And let's not forget my former
assistant ALM Editor's Mike Beuerlein and Charlie
Hartl for picking up the slack from time to time!

A very special thank you goes to Jennifer Velasquez,
Torrance, CA, who has served as the magazine's design-
er for nearly the duration of my tenure. She has always
been very supportive and an absolute pleasure to work
with. She is very creative and truly an expert in page
and graphic design. Another special thank you goes to
Faith Pental, Huntington Beach, CA, who has worked

as our printer and mailing house for about the same
duration. She has assisted us in obtaining a non-profit
mailing permit and helped us drastically cut our mailing
and printing costing options down to keep the magazine
self sustaining. I've spoken to both of these profession-
als who have expressed their desire to continue their
working relationship with the USLA.

Last but not least, a big hug and kiss to my wife Leanna
who has tolerated my many long nights on my home
computer while I stayed up late working away on the mag-
azine with the hallway lights on (sorry again). And thank
you to the USLA membership for all of your support over
the years and hope that I may join you all again at the
national board meetings in the not so distant future!
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SAN DIEGO LIFEGUARDS PLACE
IN-SERVICE THEIR NEW CLIFF
RESCUE RESPONSE VEHICLE

Nick Lerma, San Diego, CA

Sandy beaches and rocky reefs are standard territory for ocean
lifeguards, but San Diego lifeguards also respond to rescues in
more unusual terrain. Along San Diego’s seventeen mile coast-
line steep, 300-foot coastal bluffs are peppered with false trails
that can strand errant hikers. Sheer cliffs pocketed with coves
and sea caves can trap surfers and swimmers during large surf.
Occasional hang glider crashes, falls from cliffs, and vehicles over
the side are all incidents to which San Diego Lifeguards respond.

The development of the San Diego Lifeguard cliff rescue pro-
gram was an evolution of necessity. Coastal cliff rescues in San
Diego began with lifeguards who had no special training
beyond common sense and basic knowledge of ropes and knots.
People became trapped on the cliffs, and lifeguards were called
on to solve the problem. Over time, growth in San Diego’s pop-
ulation and increased popularity of outdoor pursuits led to a
more frequent need for lifeguards to perform cliff rescues. Today
San Diego Lifeguards perform approximately sixty cliff rescues
per year, and all full-time San Diego Lifeguards are trained in
rope rescue to technician-level standards.

One category of coastal cliff rescue pioneered by San Diego
lifeguards is mechanized rescue. Because most of San Diego’s
coastal cliffs are accessible from above, San Diego Lifeguards
began outfitting specialized vehicles with progressively more
sophisticated mechanical rescue systems. Lifeguards could then
position the rescue apparatus near the cliff edge to quickly
access and extricate patients. Early versions of these apparatus
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were manually operated relying on block-and-tackle rigging
to create mechanical advantage for lifting rescue loads.
Subsequent iterations of cliff rescue apparatus were based on
four-wheel-drive industrial crane vehicles adapted for rescue.
These later apparatus relied on hydraulic systems for lifting
capability and were certified for live loads.

Recently, the San Diego Lifeguard Service was budgeted to
replace its aging cliff rescue apparatus, Rescue 44. This was
an opportunity to integrate new technologies along with
ideas from years of lessons learned. The new cliff rescue appa-
ratus, which will also be known as Rescue 44, is custom built
based on a four-wheel-drive Pierce chassis; Pierce manufac-
tures a substantial proportion of fire apparatus built in the
United States. The truly unique feature of this new appara-
tus, however, is the addition of an articulating crane.

The new Rescue 44 is more capable than the apparatus it will
replace in every respect. The horizontal reach of the crane
has been extended from twenty-five to fifty-six feet. This
extended reach will increase the amount of Rescue 44-acces-
sible coastline. At full extension, the rated lifting capacity is
nearly double that of the previous apparatus at 1,920 pounds.
The cab of the new Rescue 44 can seat five with room to don

harnesses and other rescue equipment while en route to an
incident. Finally, new crane technology will help make res-
cue operations safer as the crane’s electronic control mecha-
nism is equipped with overload and stability sensing func-
tions that will alert the operator to potential hazards.

In addition to its primary mission of coastal cliff rescue,
Rescue 44 is intended to be a multi-response apparatus.
During swift water and flood events, the heavy apparatus will
be used by the San Diego Lifeguard River Rescue Team to
safely transit water that would be too deep for response units
based on passenger vehicles, and the long reach of the boom
will be used to access victims stranded by flood waters.
Additionally, the technology and capacity of the crane will
allow for new applications that will make the apparatus an
even more valuable regional asset. When the crane is operat-
ed in a standard, non-live load setting the operator can take
full advantage of the crane’s capacity at shorter boom
lengths. For example, with the boom extended to ten feet
horizontally, the lifting capacity of the crane is approximate-
ly 15,000 pounds. This could open the door to applications
such as large animal rescue, vehicle and vessel recoveries,
and support on structural collapse incidents.
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WATER
Peter Davis, Galveston, TX

Like many lifeguards I’ve always felt a close connection to
water and to the sea. Years ago, while my family went
through some terrible things, I’d lose/find myself for hours
and hours surfing or sailing. I didn’t really fix anything, but it
gave me a place where our problems seemed more in perspec-
tive and offered a connection to something much bigger than
our transient existence. As Isak Dinesen says, “The cure for
anything is salt water: sweat, tears or the sea.”

Throughout my life, I’ve noticed that people with a connec-
tion to water found connections with each other as well.
There are many famous Texas watermen that demonstrate
this. Galveston lifeguard legend Leroy Columbo, who the
Guiness book credits for the most rescues performed by any-
one, touched many lives. One of these was Dorian “Doc”
Paskowitz who as a child rented surf mats from Columbo.
Former lifeguard and Texas Senator Babe Schwartz was a
huge part in founding the modern Beach Patrol in
Galveston. Doc Paskowitz told a surfing friend of mine that

Babe Schwartz once saved his wife’s life. Every beach in the
country has similar circles that extend throughout the life-
saving tribe, causing ripples that are felt all over the planet.

Doc Paskowitz, a Galveston native who made his home in
Hawaii, California, and the road, has many famous quotes
that are repeated all over the world by surfers and lifeguards.
One that fits is, “There is a wisdom in the wave” to which he
added, “While just a child, the warm waters of the Gulf Coast
of Texas gave me my first chance at that wisdom.”

I’m not sure where in the mix of water and people you find
the magic, but in a world where we’re trained to accumulate
things and hold on to everything tightly, it’s a place that
forces you to let go. It’s a place that, if you let it, will show
you what is really important during our short ride. And, as
Archie Kalepa says, “It’s all about the ride”.

“To have faith is to trust yourself to the water. When you swim
you don’t grab hold of the water, because if you do, you will sink
and drown. Instead you relax and float.” -Alan Watts
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NEWPORT BEACH DEDICATES AND NAMES NEW FACILITY:
BENJAMIN M. CARLSON LIFEGUARD HEADQUARTERS

Gary Conwell, Newport Beach, CA

On Sunday March 8th, 2015, just over 8 months after fallen
brother and hero, Ben Carlson died in the line of duty; the
City of Newport Beach dedicated the newly remodeled
Lifeguard Headquarters Building. City of Newport Beach
Mayor Ed Selich, past and present Council Members, City
Officials and wide variety of Public Safety Officials joined
the Newport Beach Lifeguards and the Carlson Family for
the dedication ceremony.

Brief and moving speeches from Ben’s father Chris Carlson,
Fire Chief Scott Poster, Lifeguard Chief Rob Williams,
Lifeguard Officer Skeeter Leeper and Mayor Ed Selich,
brought tears to nearly everyone in the crowd. They recalled
who Ben was and why this day was so important. Thoughts
and emotions of a fallen friend and hero surged through hun-
dreds in the crowd. Mayor Selich mentioned the City of
Newport Beach rarely dedicates extreme sacrifices. A promi-

nent park in Newport Beach was named after a fallen Police
officer, Bob Henry over 20 years ago. Ben Carlson will share
this high honor with him.

Ben gave his life to save another. The Benjamin M. Carlson
Lifeguard Headquarters is named to continually remind the
beachgoers and members of the community of the dangers of
the ocean. His name forever represents the unselfish com-
mitment of all Lifeguards that enter dangerous waters to save
lives every day.

Ben Carlson made the ultimate sacrifice on July 6, 2014. His
death has unified Newport Beach Lifeguards, the local com-
munities and Lifeguards all over the world. Ben was an
excellent waterman. He was humble and devoted his life to
lifeguarding. By emulating Ben’s character, lifeguards will
save even more lives, which is what Ben would want from us.
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Although Ben is not with us anymore, his legacy will live on
in our hearts and minds forever. All that visit this great city
will now know who Ben was even when we are all long gone.
His courageous and noble story will be posted on the walls of
the Benjamin M. Carlson Lifeguard Headquarters forever.
We will never forget. We Love you and Miss you Ben!

#bendidgo #bencarlson

More information can be gathered from the Ben Carlson
Memorial and Scholarship Foundation. Stay tuned for a
Statue to be erected near the Newport Pier, where the
Benjamin M. Carlson Lifeguard Headquarters is located. To
help or donate, please go to www.bencarlsonfoundation.org
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U S L A AGENCY PROF I L E :
CITY OF SAN DIEGO FIRE RESCUE

DEPARTMENT/LIFEGUARD SERVICES DIVISION
Rick Strobel, San Diego, CA

USLA certified agency since year, Basic or Advanced:
Advanced since: 1994

Affiliated USLA chapter name? CSLSA

Year agency was founded: 1914

Describe agency (government/department): City of San Diego
Fire Rescue Department/Lifeguard Services Division

Annual operating budget: $23 million

Describe community (population/hotels/attractions): the City of
San Diego has a population of approximately 1.3 million people and
the County of San Diego population is approximately 3.2 million.
San Diego is a top tourist destination attracting approximately 34
million visitors to the region every year from all over the world.

Seasonal or year round operation: Year round 7 days a week
24hours a day

Hours of operation: Oceanfront stations 0700-1700 during the
winter then 0900-dusk Spring, Summer and Fall. Boating Unit is
staffed 24hrs a day 7 days a week.

Describe jurisdiction (area/miles): In San Diego from the tip of Pt.
Loma 17 miles north to Torrey Pines State Beach including 4,700
acres of Mission Bay and extending 3 miles out into the Pacific Ocean

Describe geography of beach/shoreline/hazards/surf/temps: The
City of San Diego has a wide variety of beaches from secluded hard
to get to remote beaches to wide open long sandy densely populat-
ed beaches. There are also large areas of rock reefs excellent for
surfing, three piers, and 4 rock jetty’s. There is also an area called
“Wreck Alley” just off the coast of Mission Beach where three
sunken ships attract divers from all over the world. There is also
the La Jolla Cove area which has an ecological reserve a popular
destination for divers and usually a calm area for open water swim-
mers. In the Sunset Cliffs area and around Blacks Beach there are
costal cliffs that range from 40 feet to over 300 feet high where life-
guards regularly affect cliff rescues. Guarded beaches in the City of
San Diego produce approximately 6,000 water rescues per year.

Average annual beach attendance/rescues/PAs/medical aids/other
statistics: In 2014 beach attendance was 28,278,785 PA’s 335,141
Water Recues 6,438, Medical aids 4,822, Cliff Recues 64, Boat
Rescues 188, Swiftwater Rescues 6, No Drownings in Guarded Areas.
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Mission Statement is: To provide the highest quality safety servic-
es in the coastal and aquatic environment for the public through
rescue, education, outreach, medical aid, beach management,
enforcement and prevention.

Describe agency’s operational philosophy: To be an industry
leader in every arena lifeguards deal with within the City of San
Diego including surf/bay water rescue, SCUBA rescue and recov-
ery, Swift Water Rescue, Cliff Rescue, Marine Firefighting, Boat
Rescue, and Boating Enforcement.

List facilities & inventories (type of buildings, # of towers/vehi-
cles/vessels, etc.): 7 Main Lifeguard Stations over 30 seasonal tow-
ers, 34 Toyota Lifeguard vehicles, 9 patrol/surf rescue vessels, 2
marine firefighting vessels, PWC’s, ATV’s, and UTV’s, and one
Multi Purpose Cliff Rescue vehicle

Describe agency staffing (# of FT/PT, seasonal/permanent,
ranks, pay range for each): 104 permanent employees which
includes 1 Chief, 1 Captain, 4 Lieutenants’, 16 Sergeants, and 82

continued on page 30
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A S ECOND CHANCE FOR A VETERAN OCEAN L I FES AVER/
PROMIS ING YOUNG SURGEON TO TAKE H IS F IRS T S TEPS

Dr. Peter I. Hartsock, Captain, U.S. Public Health Service
James M. Heller, Attorney-at-Law

How can a veteran lifeguard and orthopaedic surgeon take his first steps twice?

Such is the hope for Dr. Garrett Cuppels, long-time Bethany Beach Lifeguard,
2001 recipient of the United States Lifesaving Association’s (USLA) highest
award for valor and 2002 recipient of the Carnegie Hero Medal (the highest
non-governmental award for valor in the U.S. and Canada).

Just as he was completing his final year of medical school (2000), Garrett risked
everything to help a man who was in obvious mental distress. In May 2000,
Matthew Beaufort had a mother, wife, and kids and had just been at a family
function prior to the incident described below. According to his loved ones, he
was not displaying any signs of what was to come later that day.

On that day, Garrett was rollerblading with his girlfriend along the Schuylkill
River in Philadelphia, when he saw Beaufort standing out on the trestle of the
East Falls Bridge, threatening to jump. Police were on the scene, as was the fire
company, whose open water rescue boat was a mile downstream from the scene,
pulling submerged cars from the river.
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Police and firefighters had access to hundreds of thousands of
dollars’ worth of equipment, including boats and helicopters,
not to mention plenty of time to implement a strategy for
their use. However, neither agency apparently did much
other than try to talk the suicidal man back to safety. Half an
hour ticked by, and Matthew Beaufort showed ever increas-
ing signs that he would indeed jump to an almost certain
death if no rescuer took action quickly.

Garrett, seeing the man let go of the bridge and then fall at
least 50 feet in to the Schuylkill, ran down a long hill cov-
ered with thorn bushes and swam more than 100 yards just to
reach Matthew Beaufort’s last-seen location. Garrett then
had to dive nearly 15 feet to the bottom in murky 50-degree
water to retrieve the victim.

With precious moments slipping away, Garrett pressed on,
surfacing and swimming for shore, while delivering unpro-
tected mouth-to-mouth rescue breaths to the man, with no
assistance from anyone or any rescue device.

One other civilian Good Samaritan, Steven Lloyd, swam out
to the two men in the water and tried to help but then found
himself in serious trouble. Garrett somehow managed to keep
Lloyd calm and pushed him in to shore--continuing to deliv-
er rescue breaths to the man he had pulled from the bottom
of the river--all the while swimming to safety.

During this time, emergency response personnel stood on the
bridge, with lines attached to buoys hanging over the trestle,
some reaching the water, some dangling in the air, but none
within reach of the victim or rescuer. Despite repeated calls
from Garrett for a rescue buoy to be thrown free from a line,
so it could float downstream to him, none was provided. No
doubt, having such a device would have helped not only with
getting Matthew Beaufort to shore more quickly, but also
with delivering rescue breaths.

Hindsight is always 20/20, but the fact that no assistance was
provided to Garrett, by fully-equipped rescue personnel,
lengthened the time involved in the rescue attempt.

Eventually reaching waist-deep water, Garrett dragged the
victim to shore to find an unprepared rescue squad who had
managed to leave their bag mask on the bridge. With those
personnel unwilling to continue Garrett’s rescue breathing
without the mask, Garrett continued to provide unprotected
rescue breaths until the bag mask arrived.

The victim, Matthew Beaufort, who Garrett valiantly tried
to save, was later declared dead at the emergency room.
However, Garrett’s heroic rescue attempt was caught on film
and led to his being featured on “Oprah,” “Dateline,” several
local news programs and newspapers, as well as his receiving
the aforementioned awards.

Garrett subsequently went on to train as an orthopaedic sur-
geon in Miami and several years later had his own tragic
brush with fate. After his training period, he was practicing
orthopaedic surgery in Delray Beach, Florida and beginning
the process of becoming board-certified by the American
Board of Orthopaedic Surgeons (ABOS).

Shortly after Garrett had completed the written part of his
boards, he accidentally fell from a balcony that was several
stories high. He was nearly killed by the fall, sustaining a
fracture-dislocation of the T-12 vertebra, which rendered
him a paraplegic from the waist down.

In order to become a board-certified orthopaedic surgeon, in
addition to an extension from the ABOS to complete the
oral examination which follows the written exam, Garrett

continued on page 28
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needs the world’s help to acquire equipment essential to assist

him in performing surgery as a paraplegic. Garrett also needs

specialized therapy so that he has a chance to walk again,

enabling him to be able to conduct surgery standing on his

own, without specialized equipment.

Garrett’s case has some unique aspects in that his spinal cord

was not severed and is intact. Despite being told he was a

complete paraplegic with little hope of improving, he has had

some muscle function return to his lower limbs. There was

recently a case where a woman, with almost precisely

Garrett’s condition, was treated with advanced therapy and

afterwards was able to walk down the aisle during her wed-

ding ceremony. There is a leading trainer-- Mike Barwis, cre-

ator of Barwis Methods--focusing on such therapy who had

worked with the woman and who could help Garrett if there

were financial support for such therapy. Unfortunately, it is

not covered by Garrett’s insurer.

The world has the unique opportunity to help a selfless hero

who has given so much so that others might live. Garrett has

the opportunity to not only take his second first steps with

the right therapy and related assistance, but, through his abil-

ity to practice surgery, he would also have a gift that keeps on

giving --as an orthopaedic surgeon, Garrett would have the

means to help others walk again through knee replacements,

hip replacements and other orthopaedic procedures. Garrett

has also committed himself to continue giving to the ocean

lifeguarding community as his career progresses.

We are working to assist Garrett Cuppels get a second chance

to take first steps in a new life. We have initiated a crowd-

funding campaign at www.indiegogo.com/projects/Help-

Garrett-Walk-Again to help him. While we don’t ask the

USLA for any support, we do ask the USLA community to

spread the word about Garrett’s incredible story and his cru-

cial needs. We also thank the USLA both for its original

recognition of Garrett Cuppels’ valor and for its continued

leadership in open water lifesaving.

A SECOND CHANCE FOR A VETERAN OCEAN LIFESAVER... from page 27

Dr. Garrett R. Cuppels during his days as a
Bethany Beach Patrol Lifeguard

Dr. Garrett Cuppels, 2015
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VETERAN L.A. COUNTY
LIFEGUARD DIES ON DUTY
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LG II’s and LG III’s. Seasonal staff includes 220 LG I’s

Chief-unavaialable

Capt- $41.41-$49.98 per hr

Lt.- $34.40-$41.50 per hr

Sgt - $28.54-$34.90 per hr

LG III- $26.05-$31.51 per hr

LG II-$23.63-$28.60 per hr

LG I - $16.23-$19.50

Describe function and basic services provided:

Responsibilities

• Water rescue of swimmers, divers, and surfers

• Coastal cliff rescue

• Boater rescue up to three miles off-shore

• Medical aid

• All full time lifeguards and many hourly lifeguards
are Emergency Medical Technicians(EMT's)

• Hourly lifeguards are certified to a minimum of
American Red Cross Emergency Response

• Swiftwater and inland river rescue

• River Rescue Team members are certified at the
instructor level

• Scuba rescue and underwater search and recovery

• Dive Rescue Team members are certified as Advanced
Scuba Divers and Dive Rescue Specialists

• Marine firefighting

• Lifeguards out of the Boating Safety Unit are fully
equipped and trained to operate the Lifeguard Service's
two fire boats and to suppress fires

• Law enforcement of beach regulations through citation,
arrest and impound of vessels

• Most full time lifeguards are classified as peace officers.

• All San Diego lifeguards are classified as public officers
with the power of arrest

• Harbor patrol functions on Mission Bay and boating
enforcement on the Pacific Ocean

• 24 hour staffing of the Lifeguard Communications Center

• Includes dispatching incoming 9-1-1 calls, marine radio
distress calls, fire and police referrals, etc.

• Maintains observation of boating traffic traveling in and
out of Mission Bay.

• California Law Enforcement Telecommunications System
(CLETS)

Agency Profile... from page 21
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Mutual aid agreements: Formal MA agreements through the City
of San Diego Fire Rescue Department with other agreements in
place between Lifeguard Services Division San Diego Police
Department and San Diego Couny Sheriffs Department.

List special beach events: The City of San Diego hosts several
events along city beaches including surf contests, triathlons, open
water swims with the La Jolla Rough Water Swim being one of the
oldest and most prestiges open water swim evenst in the country.
Outrigger canoe races, and several boating events on Mission Bay

Junior Lifeguard Program overview: The San Diego Junior
Lifeguard Program offers youth ages 9 through 17 an opportunity to
learn from professional lifeguards. Students gain a wide variety of
skills and knowledge including how to enjoy the beach safely,
ocean and wave education, area familiarity, first aid and CPR,
water rescue techniques, the importance of keeping physically fit,
and other topics related to lifeguarding. This valuable experience
builds self confidence and skills for life.

The content of our Program includes ocean and beach safety, life-
saving techniques and procedures, first aid and CPR, development
of swimming skills, body surfing, body boarding, surfing, snorkeling,
stand-up paddle boarding, kayaking, beach games, and competition
events with other junior lifeguard programs.

Our Instructors are a team of aquatic professionals who provide a
fun and safe aquatic education to the youth of San Diego through
Developing confidence, mental and physical fitness and respect for
one another and the coastal environment. They are San Diego
Lifeguards who have been chosen to work with the Junior Lifeguard
Program based on their work history, lifeguarding experience and
desire to work as a Junior Lifeguard Instructor. The Program is man-
aged by a Lifeguard Coordinator, Junior Lifeguard Program
Manager, and Junior Lifeguard Program Director.

Each year over 1,400 youth attend the San Diego Junior Lifeguard
Program.

List affiliated USLA Life Members: B. Chris Brewster

List active USLA members and roles they serve: Most city of San
Diego lifeguards are USLA members but none hold positions with-
in the USLA.

List USLA awards to agency or members (National Awards
Program, heroic act medals): 9 USLA Medal of Valor recipients

Other legacy members and their contributions:
Former Lifeguard Chief Chris Brewster

Completed by member name:
Sgt. Rick Strobel
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T HE WORLD ' S OLDES T 18 -YEAR -OLD
Barbara Marshall, West Palm Beach, Fl, The Palm Beach Post, reprint with permission

Tommy Hogan found what he loved early in life and has never left it.

The happy man wakes up every morning feeling worthy of the name. Let the rest
of the world worry itself into a Xanax prescription over debt ceilings and health
care. The happy man has a warm blue ocean waiting, nature's antidote to anxiety.

"Hey, man," he used to say to the envious cubicle crowd. "It's work."

It was and someone had to do it.

Luckily, for 25 years, it was him, presiding over the waves rolling up to the Palm
Beach shore. Lucky too, for the more than 100 people who owe him their lives,
although the happy man shuns talk of heroics.

"Happy is the man who can make a living by his hobby," wrote George Bernard Shaw.

Shaw would have approved of Tommy Hogan.

Still in the swim at 78

For more than half a century, life has been a beach for this former Palm Beach
lifeguard, current beach champion and forever beach bum.

He sees no reason for it to change just because he's retired and pushing 80.

Hogan flings a hat and swim goggles in his truck. He tosses a red rescue buoy
behind his seat. Old habits die hard.

If there's a swell, he might latch a surfboard on his customized board racks. On
other days, he takes a paddleboard or a contraption called a surf ski, a lightweight
ocean kayak, one of his only concessions to his age.

More than 50 years after Hogan, 78, entered his first lifeguard competition, he
won six medals in his age group last month at the U.S. Lifesaving Association's
Lifeguard Championships in Manhattan Beach, Calif.

He still represents his former employer, the Town of Palm Beach Ocean Rescue Unit.

"This guy is a legend from coast to coast," said John Amman, a fellow former
Palm Beach lifeguard and longtime friend. "A few years ago, I turned on ESPN
one day and there's Tommy in the frickin' Ironman in Hawaii."

"I'm just a happy man," says Hogan, who seems to have outwitted adulthood. "I
found what I love when I was a kid and never did anything else."

Said Amman, "Tommy's the world's oldest 18-year-old."

'Did I ever tell ya...'

Hogan likes to talk almost as much as he likes to swim. And he really likes to
swim.

For fun, he swims a mile, maybe a mile and a half in the ocean. His stories are at
least that long.

"Hey, did I ever tell ya ...," he begins and a yarn tumbles out like a tidal surge.

In the "swimming with sharks" category:

He was about a quarter mile out over 80 feet of water when he spotted a 12-foot
hammerhead keeping pace below him, shaking its anvil-shaped head from side to
side to keep Hogan in view.

"That shark didn't stop following me until my feet touched sand," he said.

Another time, he noticed a friend on the beach wildly waving at him. Looking
around, Hogan spotted three bull sharks circling him. Bull sharks, he discovered,
make excellent swimming coaches. He flew toward the beach.

"Most sharks won't bother you, but bull sharks will hit you," he said.

In the 1980s, he was Amman's training officer for the Palm Beach lifeguard
squad. They were swimming over the reef when Amman looked down. He
grabbed Hogan's ankle.

"Sharks. Tommy, there are sharks down there," Amman recalled yelling.

"Yeah, they live here," Hogan calmly told him, and resumed swimming.

"This guy, he's a classic, I'm telling you," said Amman, who eventually traded his
blue lifeguard trunks for a Worth Avenue art dealer's blue blazer.

Rock stars on the beach

Hogan has spent so much time in salt water that fish have mistaken him for a
pelagic pal.

A remora attached itself to his chest one day during a workout and hung on.

"It thought I was a shark, I guess," he said.

Unable to dislodge the suckerfish, he kept swimming, the confused remora trail-
ing from Hogan's chest like one of his championship ribbons.

Hogan's tales veer into each other in conversational collisions, hopscotching
back and forth across the decades. A story about meeting John Lennon morphs
into one about getting chewed out by Jimmy Buffett's wife.

This would be the "Famous Rock Stars I Met on the Beach" category.

It was the fall of 1980 and town lifeguards used to jog a mile south of the
Midtown beach to the big curve, then swim back.

One day, a man with an English accent and little round glasses was on the beach
with his family.

"That's a long way to swim," the man said.

The next day, they met again and introduced themselves.

"My name's John Lennon," the man said. "I play in a group."

"Cool, I'm Tommy Hogan, see ya around."

"None of us knew who he was," said Hogan. "Finally, someone told me about The
Beatles. A few days later, he went back to New York and got shot."

It was debatable who was the biggest star on the beach that day.

Surfing with Buffett

"Our daughters used to say they couldn't go anywhere or get away with anything
because everyone knew their dad," said Hogan's wife, Joyce, a retired nurse.

They've been married 52 years, all of them spent in the same house in unincor-
porated West Palm Beach, decorated with rope-wrapped dock pilings, shells and
the sea glass Hogan collected from beaches around the world. They have two
grown daughters and three grandchildren.

"When he proposed, he said, 'Marry me. You'll never have a dull day.' He kept
his promise," Joyce said. "He made me laugh and then sometimes I'd want to kill
him. And, he talks too much."

Unperturbed, Hogan has re-loaded.

"Anyway, I was telling Jim he needed a bigger board ..."

Jim? Were we talking about someone named Jim?

"Oh, Jim's a singer I know. Jimmy Buffett. We surfed together when he lived
around here."

Oh, that Jim.

Hogan said Buffett, who had a house just south of Midtown Beach, hired him as
a lifeguard for his kids' pool parties. They became friends.

Hogan told Buffett his surfing skills required a longer board.

"I talked him into buying a bigger board, then Jim said, 'Now I've got to get a big-
ger plane for a 9-foot-6-inch board.' He put his boards in this sea plane he had.
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His wife, Jane, got mad at me. She said, 'Tommy, you stop that. He does not need
a bigger plane.' "

During one of Buffett's parties, he recalled talking to an interesting man, but told a
friend he didn't get the guy's name. "That was Harrison Ford," the friend told him.
He pauses. "I sound terrible that I didn't know who these people were, but I usual-
ly met them on the beach. I used to say, 'I didn't recognize you with clothes on.'

Snakes on the beach

The truth is that Hogan's heroes are other lifeguards, not celebrities.

He was just out of high school in 1953 when he landed in Palm Beach; a Chicago
lifeguard fleeing cold Lake Michigan waters.

"I just fell in love with the beach here," Hogan said.

He got a job as a lifeguard at the saltwater Lido Pools at the old Palm Beach Pier
complex, which also housed restaurants and a nightclub where everybody in
town, everybody who was white, anyway, went to dance.

"Man, this was the Jim Crow South," he says of those days.

He rented an apartment above the pier, with a view of the ocean, for $5 a week.

In 1960, the Town hired him to guard a remote new beach called Phipps Park,
more than 2 miles south of town. No condos had yet sprouted south of Sloan's
Curve. Hogan was the only lifeguard on an empty beach bordered by sea grapes,
which were home to an aggressive colony of Eastern diamondback rattlers.

The snakes crawled onto the beach to warm up in the winter.

At first, Hogan didn't have a phone or a radio in his guard booth. If he needed
to call the police or an ambulance, he had to dig up a dime for the concession
stand's pay phone.

He says that's what he did when buses of black residents arrived one day in the
early 1960s in an attempt to desegregate the whites-only beach. They were fol-
lowed by hood-wearing Ku Klux Klansmen brandishing baseball bats, Hogan said.

"The police came with paddy wagons to take people away," he recalled.

At Phipps, his job was to save lives, kill the rattlers and try not to expire from
boredom. After a fire station was built in the park in 1964, Hogan, the eternal
adolescent, began pranking the firefighters.

"I had killed a 4-foot-11-inch snake with 17 rattles. The firemen left a bakery box
by the trash. I got the box, put the snake inside with its head held up by a stick,
wrapped it up with ribbon and left it on a table inside the station, like a gift. The
guy that opened it almost had a heart attack."

Remembering, Hogan roars like a mischievous kid.

Saving lives was his mission

But Hogan never took his job lightly. Once, he nearly lost it for taking his duty
too seriously.

A depression in the reef just south of Phipps Park boundary sometimes creates a
powerful rip current. One day, Hogan left his post to rescue a swimmer being
swept out to sea.

"My boss said he'd fire me if I ever did it again. But the next year, I pulled some-
body else out of that rip. I couldn't let those guys drown," said Hogan.

In 60 years, he figures he's pulled more than 100 people out of the ocean, some
of them close to death.

"Their eyes were already rolled back in their heads when I threw them up on the
beach," he said. "But they revived."

He remembers only two who didn't. A little girl and an older man, he thinks.
He's forced himself to forget.

In 1973, he was reassigned to Midtown beach, where he spent his days perched
at the intersection of Chilean Avenue and South Ocean Boulevard. He grew his
blond hair to shoulder length and kept a lit cigar clamped between his teeth, at
a time when even lifeguards smoked on the beach.

Five days a week, he sat three steps up on a small lifeguard stand the guards hoist-
ed over the seawall every morning, and lifted back onto the sidewalk every
evening. A beach umbrella taped to the stand counted for shade.

"These guys today are guarding in hotels compared to what we had," he said.

Sunscreen was a swipe of zinc oxide on the nose, if that.

He holds up a blotchy red leg, pocked with waxy white bumps.

"Basal cell cancers," he says. "They've taken off dozens of them. These are new."

He's had a melanoma on his chest; a tumor was removed beneath his right eye
and another inside his lower left lip.

Now he wears a hat with curtains to protect his neck and a long-sleeved T-shirt,
even in the water.

To make ends meet, Hogan worked nights as a valet parker at the Sailfish Club
on the north end of Palm Beach, where he met town officials, socialites and
movie stars.

For a while, he was friendly with James Kimberly, the earring-wearing, Ferrari-
racing grandson of the founder of Kimberly-Clark. Kimberly played a notorious
role in the 1982 divorce trial of Roxanne and Peter Pulitzer.

"He introduced me to Lee Marvin and Buddy Ebsen," said Hogan.

His stories never end

"Hey, did I ever tell ya about ..." he begins again.

Once, he pulled out an Irish setter caught in a rip current by putting a circular
swim buoy over its head, to ongoing derision from the other guards.

One day, he paddled several miles out to sea to save a young woman on a windsurfer.

"We had a west wind, and she was getting pushed further and further out," Hogan said.

She was almost to the Gulf Stream when Hogan caught up to her on his rescue board.

"I could only see the very top of The Breakers, we were so far out."

He hooked on to the windsurfer, laid down and started paddling for shore, pulling
them both in against heavy wind.

"It was killing me, but she was just lying on her board crying."

Hogan ordered her to start paddling.

"I was a little bit tired after that one," he said.

Around age 40, Hogan got fat. He weighed 220 pounds and didn't feel well.

"I was drinking a lot, so I quit and started running marathons."

At his fastest, Hogan ran 26.5 miles in 2 hours, 48 minutes. During one Orange
Bowl Marathon, he kept up a 6:30 a mile pace with Joan Benoit for 20 miles before
hitting the wall. Benoit went on to win a gold medal in the Olympics in 1984.

Even after he retired in 1985 at age 49, he has continued to represent the Town
of Palm Beach in lifeguard contests around the world.

"The town has been really good to me," he said.

Hogan walks more than he runs on the beach these days. He's got a bit of arthri-
tis, but his blood pressure is 120 over 80, with a tiny medication assist.

"My cardiologist said he'd be out of business if half his patients were like me,"
Hogan said.

He's been training the next generation of the beach patrol through Lake Worth's
Junior Lifeguard program.

And every day, the warm blue ocean waits.

Mother Ocean, his friend Jim called it.

"Being in the water is like being baptized, you're just cleansed. You can forget all
about time, all about the world," says the happy man.

Then he remembers. "Hey, did I ever tell ya about..."
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HAMPTON BEACH L I FEGUARDS WIN
NORTHERN NEW ENGL AND T I T L E

Kyle Stucker, Portsmouth, NH, Seacoastonline.com, reprint with permission

The accolades continue to roll in for Hampton Beach's
lifeguards, as the local men's and women's teams combined
to take first place in the 54th annual Northern New England
Lifesaving Championships..

Hampton bested lifeguards from communities throughout
New England and Nova Scotia en route to a men's first-place
finish, a women's second-place finish, and an overall first-
place finish.

The grueling competition, held in Ogunquit, Maine, also had
special meaning for local lifeguards because it came just a day
after a two-day period in which they made 16 water rescues,
according to Capt. Pat Murphy, who said that total is above
average and the most they've made so far this year.

“It proves our training is paying off,” said Murphy, referring
to both the championship and the water rescues. “It's just a
huge accomplishment. Everyone's proud and everyone's feel-
ing good at the moment. It's huge for us. It means a lot to us.”

The championship title comes not long after Hampton's life-
guards received certification with the United States
Lifesaving Association.

The certification means the lifeguards meet a high standard
of excellence and allows them to train in-house rather than
having to be trained by the American Red Cross.

Hampton finished in second place in the 2013 Northern
New England Lifesaving Championships. The women's team
won first place that year and the men won second.

Murphy said it was fulfilling to have another strong showing
in this year's competition, particularly because some of the 10
events center around skills the lifeguards don't use around

Hampton Beach that often, such as paddling.

Hampton won a number of the events this year, including the
rescue reel team event, the 4-by-100 swim relay, and beach
flags.

Murphy said lifeguards Wells Costello and Pat Casey finished
first and second, respectively, in beach flags, a particularly
intense event similar to musical chairs.

Murphy said the championship — the first for Hampton in at
least a decade — is a “great feeling” and will help further the
department's training and preparation.

“Anything to get you mentally and physically prepared for
the job so in chance something does come up, you're ready to
make sure everybody on this beach is safe and everybody can
go home at end of the day,” he said.

Front row are Ben Mitchell, Jack Dolan, Pat Casey,
Capt. Pat Murphy Nick Africano, Dan Ryan, Wells Costello,

Jeremy Schmidt, Back Row - Kendall Kaspar, Rachel Flinn,
Maggie Noonan, Quinn Parker, Ali Bartlett, Rebecca Mitchell,

Catherine Jacques, Mara Jaffarian, Katie Kaspar,
Meagan Boucher. Bruce Butterworth is missing from the photo.
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